LATLTUDES

TRAVEL MAGAZINE

| T~ |
|~
1 ~L
{ )
\ )
\ /
\ /
\ /
\ /
\ /
~o~L~L

. ,,f
= ;L

- [~

/% V*‘/ \kv

:

Q
Aty
L ‘;/ p
2
| |
EpIG Nal

‘000
D N D

[

\




LATITUDES - o

-+ ABOUT US +SCENARIO  » OUR READERS +PORTAL -»ONLINE MAGAZINE » DOSSIER  +»SPECIALS ~»ADVERTISING +»FORMATS -INITIATIVES

%

2022:
PRESS AWARD

SHOWCASE
USA ITALY

%

2017:
PRESS AWARD
SHOWCASE

USA ITALY NAPOLI

4

2014:

PRESS AWARD FOR THE VISIT
USA ASSOCIATION, FORITS

CONTRIBUTION TO PROMOTE

Latitudes was created in 2005 by

a team of expert specialists inclu-

; 5 g TOURISM IN_THE USA 2019: FOR IS HIGH VALUE-ADDED IN

ding, journalists, photographers, 2017: PREMIO STAMPA
HONORABLE MENTION SHOWCASE DESTINATION ON ONLINE

BEST IPW HOST CITY USA ITALY BERGAMO COMMUNICATION

art directors and animation desi- US TRAVEL ASSOCIATION CHANNELS

gners; all of which have outstan-

ding experiences in traditional pu- Latitudes is the first online travel

blishing and want to experiment magazine in Italy including repor-

Y

the web sector.

— tage from around the world that
L PR%SCS)AZV\%}QD can be viewed by flipping throu-
2011 SHOWCASE gh its pages with their spectacular

ADUTEI AWARD FOR
THE BEST ONLINE
WRITTEN ARTICLE

2013:
ADUTEI AWARD FOR
THE BEST ONLINE
WRITTEN ARTICLE

USA ITALY

FOR HIS HIGH VALUE-ADDED IN
PROMOTING THE UNITED STATES
DESTINATION ON ONLINE
COMMUNICATION CHANNELS

images and journalism, as though

it were a printed version.
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THE LATITUDES ECOSYSTEM 2026
1. DIGITAL MARKET

02% Reach: 46M Italians online.
Digital is the primary touchpoint
for 57% of travel purchases (€22
Billion).

Omnichannel: The portal captures
Discovery (30-45 yrs), while the
monthly magazine retains High-
Spending users.

Mobile First: 85% of navigation is
via smartphone, optimized for a
seamless and immersive reading

experience.

MEDIAKIT 2¢

2. PREMIUM AUDIENCE

Silver Economy: Core target Over
50/65. Travelers with high pur-
chasing power, leisure time, and
high cultural profile.

Decision Makers: We lead in the
35-54 age bracket (9% reach), the
driving force of high-end tourism.
Female Focus: Strong growth in
the Over 65 segment (10% Reach),
leaders in cultural and wellness
travel choices.

(SOURCES: LATITUDES PROCESSING ON POLIMI / AUDI-

WEB / GLOBAL DIGITAL REPORT 2026 DATA)

3. EDITORIAL VALUE

Trust & Authority: In a saturated
web, 78% of readers choose es-
tablished editorial authority over
social anonymity.

Native Storytelling: Our signature
reportages guarantee +40% en-
gagement compared to standard
advertising.

Al & Innovation: 46% of our users
utilize Al for itineraries: Latitudes

leads this evolution with expert

ol

content.
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READERSHIP KEYWORDS
(demographics data)
‘ MALE
FEMALE Trave\
it 120.000 unique monthly users re Ol'ta c
a
i . news
U] 1.850.000 web pages visited photogra h
® - 38.000 mailing list Cu Ure p y
: o 28.000 fans on our FB page OO
i 28.000 followers Instagram “feSt i em
2 ]ouma \
MEDIAKIT 2¢ m{%



LATITUDES 4

-+ ABOUT US +SCENARIO -+ OUR READERS +PORTAL  »ONLINE MAGAZINE » DOSSIER  +»SPECIALS ~»ADVERTISING -+»FORMATS -INITIATIVES

www.latitudeslife.com DOMAIN AUTHORITY 52 ...........................
There is access to the online monthly magazine OPEN RATE NEWSLETTER > 60% """"""""
for all through the latitudeslife.com home page. CTR NEWSLETTER > 8% ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

|
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VIAGGI

NEWS & EVENTI

PHOTOGALLERY
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. m S 4
Latitudes online magazine fea- © issuu press reader "' ' é&ECREYS\f\/ELEERE

tures reports about Italy and all

over the world with a unique

Latitudes is a monthly maga-

OEE, EUEE  Pieie zine, delivering 11 yearly edi-

leries and additional content. i .
tions, combining July and Au-

Latitudes is also published on : .
P gust in one edition, it is issued

Pressreader international onli-

7 g,},;?;-:'i‘.-'-j,.-' S S e in the first week of each

ne platform. | : PATITUDESE l month.

Every month it includes & |

160 - 180 pages
5/6 major reports, crea-

PATITUDES
4 i |

e 21.000

magazine downloads

ted by expert journalists,

F
’M%

with a main focus on pho-

tography.
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Through our dossiers you can reach your target audience

much more easily.

It is a smart format that adapts to every need.

Download on the

S App Store

& GETITON
> Google play

Dossiers are usually made up of several native

articles. One is always the introduction article, 10

reasons to go there, where to stay eat and play,
outdoor activities, weddings and other content Latitudes is a digital media supported by all devices
agreed with the partner. and for all Apple and Android users, smartphones

PC Tablets and laptops

MEDIAKIT 2¢ S o
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Latitudes publishes special distinctions. Offered from the HP

monographic editions, focused portal, these special editions can
on towns, cities and regions, be sponsored and personalized;
these editions can be accessed

from both our platform and that

LATITUDES,

of our sponsor’s. These editions

spouse Latitudes’ philosophy, in
offering high-quality publications
in terms of photography, graphics

and texts, suitable for promoting

any kind of products and destina-
dealing extensively with

‘ tions.
o DISCOVER BVI _ historical :
) EOLE VERGINI BRITANNICHE _ Istorical, panoramic,
| o monumental and gastronomic
MEDIAKIT 2¢ .
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DISPLAY ADVERTISING
Latitudeslife hosts the main standard formats recognized by

|IAB (Internet Advertising Bureau) e

EIAA (European Interactive Advertising Association)

Y| caderboard 728x90

&&CERVINO

5Kl PARADISE o000 0O0OCOO 000000000060 OCGCOCGOGEOGSEOSEOSOPS

.....0....O..O..0....0...:...0.....

wiw visitjordan com
SRR H 0000000000000 000000000
Giordanias *“o
terra di straprdinaria armonia e ®
° °
4\ PU 300x250
o
° 0
o®
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DOUBLE SPREAD IN THE NEWSLETTER DEM

DIGITAL MAGAZINE
4 monthly newsletters

LATITUDESLIF® ... 38.000 recipients

_!__.\_ __.{| e QR i PRI :‘n. I l T
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Double spread in the digital
magazine static and dynamic
1024 x 768px + bleed 10px
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EBOOK

Latitudes eBook is the ideal product to promote your destination. Lightweight,
pocket-size, readable before departure or on site. A multimedia, modern, enga-
ging, interactive and updatable product.

e et AVAILABLE IN 3 OPTIONS

PREMIUM GOLD

Texts, pictures, graphic layouts by our editorial staff. ~ Texts, pictures, graphic layouts by our editorial staff. Texts, pictures, graphic layouts by our editorial staff.
L R B SO0 pEgEs e
10 focus/in-depth boxes 20focus/in-depthboxes 30 focus/in-depth boxes
Sphotogalleries . . lophotogalleries 15 photo galleries
1o Wikipediain-depthanalysis . _ 20 Wikipedia in-depthanalysis 30 Wikipedia in-depth analysis
loGoogleMaps . . 15GoogleMaps . 20 Google Maps
loYoutubevideos . . 20 Youtube videos 30 Youtube videos
_3integrated video (supplied by theclient) = _ 6 integrated video (supplied by the client) 10 integrated video (supplied by the client)
__More than 50 hyperlinks to external websites =~ _ More than 100 hyperlinks to external websites More than 150 hyperlinks to external websites
MEDIAKIT 2¢ N
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Some of our clients:

alf‘: ’ :3 ﬁgi?nd of Venice k m 5@%!"!’39%"\45@ IIICI'edlble lﬂdla

discoverPHL.IT
REGION h

J5’

CENTRE . 77
VAL DE LOIRE

www.veneto.eu

C

il
(T"=pr¥rp Germany 76" Explore France ((’;J

¢» UNGHERIA

Land of Creation The travel destination

TRAVEL -
f?‘*\ VISIT SOUTH E
( \FLANDERS UsaA B

eychelles

islands et weld

VLC ﬁEII_TENCIA

Regional Toursm Boand

W&’ CRANS O
.. MONTANA

QUARNARO £, 53V
La diversita e bella THE PHILIPPINES cr%

Meet eXPLORE ’«
BOSTON MINNESOTA
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Latitudes s.r.l.

00

Via Pisacane 26, 20129 Milano Italy

(+39) 02 36 511073

redazione@latitudeslife.com

www.latitudeslife.com
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